Visitor traffic is up and so are banner clicks!
Both CDLjobs.com and OTRworkforce.com
are delivering more clicks to trucking
company  websites. Banners on
CDLjobs.com are averaging 26 percent more
clicks per month. Banners on
OTRworkforce.com are averaging 22 percent
more clicks per month. In breaking it down that
means if your banner generated 250 clicks last
month, it generated 305+ clicks for you this
month! More visitors = more apps!
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PRESENTS THE INTERNET

You are a driver recruiter who eams his/her bread and
butter via the Internet. Here are some
questions you should be asking yourself
through the course of your duties.

Am | in position vs. Company ‘B? Recruiters should
routinely ask themselves, “How can we beat out company
‘B for a driver when the pay and
benefits mirror each other?” The battle for a driver will not
be won based solely on the pay and
benefit package, but with marketing, name
positioning, and service. The battle for drivers has become
a marketing battle, not a driver package showdown. The
hearts and minds of potential hires are won through
differentiation. That begins with three basics to consider:

1. How aggressively you market your company, not only
on your company website, but by duplicating your efforts
on quality recruiting websites. Being
aggressive online does

not cost you an arm
and a leg.
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2. How prominent and informative your online presence is,
how do you stand out vs. company ‘B'? Name positioning
here is key, and that can be done through banners,
becoming a featured carrier, or simply and routinely getting
your company news posted anywhere and everywhere
you can. Plant that seed.

3. This is perhaps the most important - how fast you
respond to that driver you just received an online
application from. The old saying, ‘The early bird gets that
worm'’ is a very accurate one in web based recruiting.
Respond to online applicants right after you receive their
app, most drivers are impressed by that and
your hire rate will dramatically increase.

Is my online message consistent or is it clutter? The
Intemet can be the foundation in building your company
brand and planting that seed. It's faster than other
mediums, it's cheaper, and it's 24/7. It's very important
then to make sure that a change to your pay package for
example is reflected right away not only on your company
website, but on other websites you might be using to aid
in your recruiting efforts. If you update a logo, a banner, a
slogan, etc. — make sure that update is in place with all
deliberate speed, wherever you have an online presence.
When drivers see inconsistency, it's a tum-off.
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